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IN STOCK

Capsule 98 heart diamonte
denim fote, $54.

&

RETAIL THERAPY he Hudson’s Bay is taking a trip down memory lane with the launch of the Nostalgia i, i ' 2
Project, a series of cross-Canada pop-up spaces devoted to all things 1990s. Featuring :
[) men’s wear, women’s wear, footwear, accessories and cosmetics selected from more GCDS shirt, $240.
F e elln than 60 brands, it’s a celebration of the era that launched fashion moments such as the boy
band and the fly girl.

Toimmerse shoppers in a 1990s experience, the pop-up shops were designed using 1990s
l store fixtures including tiered wire-mesh shelving and floor-to-ceiling wall decals. Manne-
nO S a glc quins sport hairstyles popular during the era, while Saturdays in March will feature DJs
playing retro music. Expanding the overall experience is an Instagram and Snapchat video
, , campaign inspired by a nineties music video.
Hudson's Bay's The project features the debut clothing collection from Capsule 98, a website, podcast
|latest pop up isa and Instagram account founded by The Globe and Mail contributor Randi Bergman. For the
tribute to the 1 990s Nostalgia Project, Bergman collaborated on a line inspired by costumes in 1990s films.
Italian streetwear brand GCDS has partnered with classics including Hello Kitty and Care
Bears on unique fashion items. The rest of the pop up’s clothing and accessories includes
similar throwbacks such as hair scrunchies and acrylic clips, Champion sneakers, baby doll
dresses and Lip Smacker chapsticks.

The Nostalgia Project is on now at Hudson’s Bay’s Yorkdale, Sherway Gardens and Queen Street in

Toronto, Montreal Downtown and Vancouver Downtown, thebay.com.
~ CAITLIN AGNEW Polo Ralph Lauren shirt,

$240.

Special to The Globe and Mail

KeepCup Brew,
prices start at
$31 through

ca.keepcup.com.

CURRENTLY OBSESSED WITH

Caffeine hit

One of my New Year’s resolutions was to reduce the
amount of food packaging waste I generate. I've been
keeping on top of this goal by bringing my own mug
when I'm buying a coffee, and my current go-to is the
KeepCup - a sleek reusable cup designed to fit under a
cafe espresso machine, so the barista can make your
drink directly in the cup without dirtying other dishes.
Available in a range of sizes, materials and colours, I
have the glass version with a built-in cork sleeve, and I

love how classic it looks. When I get my Americano, L A

the whole coffee experience feels less transactional

and more intentional: Instead of chugging and even- 100 % NaTyRAL SOURCE/SOURCE NATURELLE
tually tossing a flimsy disposable cup in the trash, INTE] PEEL
holding something weighty and well-designed re- G meé?émjgjﬁfﬁfgf 3 GE
minds me to pause and enjoy my beverage, even if it’s By —
just for a few sips before diving back into work.

- MING WONG
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